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Automechanika 2010 was one of the best 
edition in history, especially in numbers of 
visitors. Although,we note less visitors from 
Germany than two years ago, because just 

over 69.5 thousand. Instead, more visitors 
came from countries other than Germany - 
over 84 thousand, 5.6% more than in 2008. 
This means that exhibitors at Automechani-
ka could make contacts with potential buy-
ers from around the world, not only from 
Germany - like many people still judge this 
exhibition. 

Polish visitors also contributed to the 
succes of the growing number of visitors 
other than Germany. Thanks to mandato-
ry registration, we know that exactly 3204 
Poles visited Automechanika, which places 
Poland in the top fi ve in the ranking visitors 
from outside Germany, together with Italy, 
Britain, France and the Netherlands, but 
ahead of China, Turkey, Spain, Greece, Rus-
sia or Belgium. Besides, in Frankfurt, we co-
uld see more companies from Poland than 
in the largest fairs in Poland (there were as 
many as 111 trade fairs in Poland last year).

On the previous edition of the Auto-
mechanika 2008 were 98 exhibitors from 
Poland, so it is something to celebrate. In 
addition, many Polish exhibitors were very 
satisfi ed with their observed greater „open-
ness” of merchants from Western Europe to 
cooperate with Polish companies. 

Polish record 
on Automechanika

The polish company is interested in de-
alership in Poland in the range of garage 
equipment.

Please send off ers to: andrzej@launch.pl

Off er

Fota S.A. - the leading distributor of Po-
lish spare parts, took third place in the For-
bes Regional CSR Awards.

Prize was awarded at the Forbes Tauron 
Business Forum, which took place on 16th 
of December 2010 in Sopot.

Forbes Regional CSR Awards was cre-
ated with an idea to honoring outstanding 
companies with the highest standards of 
responsible business.

As well as around the world so in Poland, 
there are companies which are distingu-
ished by the following aspects:
 a concern for the environment
 respecting the rights and interests of 

workers
 attention to other stakeholders, espe-

cially local communities
 charitable activities and ethical appro-

ach to business.

FOTA S.A. 
- winner of the Regional 
Forbes CSR Awards
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It was found that 75% of automotive 
companies in Poland plan to make new 
investments in 2011, and 1/3 of them pro-
mises to increase employment. Entrepre-
neurs in this sector look to the future with 
optimism - are expecting sales growth, and 
more revenue in the coming 12 months - 
according to the latest report from Deloitte, 
prepared on the basis of studies of Polish 
automotive sector. 

The main aim of the Deloitte study was 
the diagnosis of the automotive industry in 
Poland and its development prospects in 
the near future. The fi rst part of the survey 
refered to the summary of this year. Half 
of the surveyed entrepreneurs said that in 
the meantime have increased their activity, 
and one in fi ve respondents indicated that 
it was enlarged on a large scale. Only 5% of 
the cases there was a signifi cant reduction 
in the range of activities. 

- The automotive sector in 2010 and early 
2011 is featured very positive. Good atmo-
sphere is important because, on this basis will 
be undertaken for investment decisions in the 
near future. It is interesting that the good fe-
elings are shaped by the market – says Marek 
Turczyński, director of the audit department 
at Deloitte.

2010 was full of events that could have 
an impact on the automotive sector in our 
country. Respondents in the survey were 
asked about the diffi  culties of other local 

companies operating within the group re-
sulted in a decision-making autonomy of 
the polish branches. As many as 63% agre-
ed that the problems of foreign branches 
had an impact on the activities and deci-
sions in relation to the polish market. - Po-
lish companies felt the pressure on improving 
the fi nancial performance of foreign branches, 
in particular, to cover fi xed costs, which scale 
relatively increased due to reduced production 
and lower income – says Tomasz Palka, Ma-
nager in Deloitte’s tax advice department. 

Analysis conducted by Deloitte also 
showed that entrepreneurs are optimistic 
about future business in this coming year. 
Over 50% of them provides that in the next 
6 months, markets will grow, and sales will 
grow as well. This may be related with the 
investments plans for next year. As many as 
three quarters of all respondents estimated 
that 2011 will be the period of develop-
ment, almost half said that the investments 
are almost certain. These changes will result 
in an increase of employment. One-third of 
entrepreneurs declare that in the near fu-
ture will need additional staff . Only 11% of 
respondents say they will be forced to re-
duce employment levels. - The results of the 
employment growth are optimistic, but you 
should have in mind features of the automo-
tive market, which uses temporary workers at 
a specifi c time. In that case, permanent staff  
variations in the level of employment will be 

lower than for temporary workers – says Ma-
rek Turczyński, Deloitte. 

Entrepreneurs optimistic spirit participa-
ting in the Deloitte survey, does not apply 
to legislative changes in the automotive 
environment. 62% of respondents expect 
that in this coming year will be more restric-
tive assessment tax returns. 

- Existing regulations in Poland are still 
uncertain and imprecise, which may in turn 
result in diff erent interpretations of the same 
economic events. This may mean diff erent 
tax eff ects for the same situation. In this case, 
entrepreneurs are afraid of fi scal revenue and 
how negative tax authorities interpret the ru-
les and regulations – commented Tomasz 
Palka from Deloitte.

A similar pessimism expressed respon-
dents when asked if they will provide the 
introduction of any encouragement or sup-
port for the automotive sector in the next 12 
months in Poland. Only 6% of respondents 
believe that such support may be introdu-
ced in the new year, while 71% of respon-
dents stated that this is unrealistic.

- This is the greatest consensus of entrepre-
neurs in our study. In addition, three quarters 
of respondents states that the support or aid 
targeted to purchasers of new cars in Poland 
would have an impact on the improvement 
of the situation in the industry – says Tomasz 
Palka from Deloitte.

nies in Alpine skiing is the fi rst professional 
sport project with nationwide coverage, 
addressed to the participants of the Polish 
aftermarket. Polish Championships are de-
dicated to sport and recreational aspects 
and beyond the purely sporting purposes 

Acceleration of automotive industry in 2011

are addressed for participants in a spirit of 
healthy, safe and at the same time noble 
sport competition leading to the integra-
tion and consolidation of market.

Polish Championship 2011 is an event that 
in years will become a leading event for who-
le industry. Specially created for this occasion 
the logo is to promote the event among cu-
stomers and business partners. In addition, 
a specially designed website gives all the de-
tails of the event for all interested parties.

www.aftermarketcup.pl

I Polish Championships 
of Aftermarket Companies in Alpine skiing

Valeo - a leading supplier of replace-
ment parts, came out with an interesting 
initiative of organizing a championship of 
aftermarket companies. The fi rst edition of 
the event under the Valeo patronage will in-
volve winter sports. I Polish Championships 
of Aftermarket Companies in Alpine skiing 
will take place between the 10th and 15th 
of January 2011. Slope Galtuer (Austria) will 
be the place of sport competition.

Aftermarket Cup, which is an offi  cial Po-
lish Championship of Aftermarket Compa-
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ining center we have – says John McCool, vice president of DuPont 
Performance Coatings Europe, Middle East and Africa. - Thanks to 
that training center we can provide development of water-based co-
atings technology of third generation WBC in accordance with the hi-
ghest standards.

DPC New Training Center is located in Bronisze - in front of agri-
cultural marketplace. The center includes special spaces for the 
diff erent stages of the painting: preparing the ground, identify the 
color, basecoat preparation, paint application and operations after 
the spraying. The center includes meeting rooms and storage. All 
clients of the following brands: DuPont Refi nish, Spies Hecker and 
Standox will learn how to use new technologies while maintaining 
the highest safety standards. This matches with DuPont’s desire to 
achieve zero accidents dangerous for people and enviroment.

Witold Dziekański, Country Business Manager, DuPont Refi nish 
brand in Poland, concludes: We expect that the quality of our training 
and the total number of people trained will help achieve sales growth 
of all three brands of paint in the near future. Opening of new Training 
Center DuPont Performance Coatings is preparing us for the introduc-
tion of 3rd generation of water – soluble varnishes coatings 3WBC. It 
also will strengthen our leadership established on the automotive pa-
ints market.

The ceremony was held October 20 at 
the Opera Nova, Bydgoszcz on the 60th 
anniversary of the Precyzja company.

Among the invited guests were present 
the highest representatives of local authori-
ties (like deputy speaker of the province and 
president of Bydgoszcz) and friends from 
abroad. Trade press and TVP Bydgoszcz also 
took place in that event.

During the ceremony the company has 
awarded the most deserving employees 
of the company by giving them Gold and 
Silver medals. Everything happened to the 
accompaniment of a string quartet - Eterni-
ty Strings Quartet and opera soloists.

Some of the guests decided personally 
thank to the management of Precyzja for 
the long-term cooperation and promotion 
of the city. Deputy speaker of the province – 
Edward Hartwich handed statuette funded 
by Deputy Speaker of the Kujawsko-Pomor-
skie province - Piotr Całbecki to the Exec-
tutive Director of Precyzja Group – Andrzej 
Bukowski. And the President of Bydgoszcz 

Konstanty Dombrowicz handed statuette 
with the logo of the city.

However a leading “fi gure”on the stage 
was GeoTest 60, offi  cially presented to em-
ployees and their families. GeoTest 60 is the 
result of the UE project as an innovative de-
vice, competing with the best in the world.

60 years of presence in the market is not 
only a source of pride, but also the responsi-
bility that comes from such a rich tradition. 

60 years of Precyzja
– great celebration at the opera in Bydgoszcz

DuPont Performance Coatings (DPC) has launched in Poland an 
innovative training center which will serve Polish customers with 
three brands of automotive coatings: DuPont Refi nish, Spies Hecker 
and Standox. Long-term investment, worth 23 mln zł, will increase 
the number of trained clients from 700 to 1000 per year. It will also 
improve the employment of 10 new employees and associates of 
the company.

- New Training Center gives us a competitive majority by providing 
our customers the highest standard of training in the most modern tra-

New Paint Shop Training Center

Therefore, Precyzja has in the plans further 
development and investment, according to 
the quote - „who does not go forward, goes 
backwards”. In the near future the company 
intends to expand and refresh the existing 
machinery with the help of EU funds impro-
ving and making their job easier and more 
enjoyable. The plans also include a new 
building that will support engineers to test 
new solutions and structures. 
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All of the 18 largest companies recorded re-
venue growth - together they amounted to 
6.3 billion, resulting in a 10.4% increase over 
the previous year. Marcin Nowak, director 
of market research MotoFocus.pl, pointed 
to the fact that the fi rst three of the largest 
distributors clearly diff ers from other com-
panies, every year increasing the distance to 
other companies. 

Jarosław Lewandowski, president of Lo-
gistics Service, described situation in the 
market for trucks and transport. There is 
a dynamic growing in sales of trucks - the 
monthly average is plus 23% compared to 
2009. However, the stablization of the trans-
port market is still far away. Distributors of 
parts in the truck segment recorded a 14.5 
% increase in revenue over the previous 
year does not necessarily mean the end of 
troubles. This may be the result of the mo-
bilization of vehicles, which in 2009 simply 
have not been used. That is why we should 
be careful with projections for 2011. 

Market of automotive parts 2010

testifi es the importance of that event or-
ganized by the Association of Producers 
and Distributors of Automotive Parts.

Permament point of the Conference is 
a summary of the market. Just as in 2009, 
the dealers results are presented in groups. 

December 8, 2010.The Fifth Conferen-
ce of the Independent Automobile Mar-
ket. Meeting was held under the patro-
nate of the Ministry of Economy and the 
Polish Agnecy of Information and Fore-
ign Investment. This fact and the number 
of participants - more than 200 people - 

Sentech provides two search options:
 by choosing a vehicle brand,
 according to a set number

The catalog is available in Polish and 
English. There are also additional langu-
ages. A complete range of ignition cables 
and Sentech supplementary resistors is 
currently the broadest and most detailed 
off er in the market, which is a big advan-
tage of the new catalog. The catalog is di-
stributed free of charge. It can be ordered 
on CD at www.sentech.pl or downloaded 
as an installer fi le directly from the website.

Polish company GG Profi ts Sp.z o.o. issu-
ed a catalog of products on CD. Detailed de-
scriptions, detailed drawings and cross-lists 
help in selection of appropriate bundles for 
a particular car model.

The catalog includes dozens of new fer-
rite Sentech cables, including a complete 
range of copper bundles, starting with an 
index 9xxx. In addition, there are drawings 
and descriptions of the  supplementary re-
sistors starting with and index SCxxxx and 
LSxxx ignition wires, as well as drawings of 
the cable kits for forklifts trucks.

Sentech products catalog on CD

Warning!
Before installing the new version of 

the catalog you must uninstall the pre-
vious version.
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Show, and directed exclusively to the gro-
up of professional visitors. For four days in 
May, Poznań will be visited by the owners 
of vehicle inspection stations, auto shops 
and warehouses, garages, paint and body-
work shops. Representatives of car washes, 
gas stations and vehicle fl eet management 
companies will also attend the show. Ma-
nufacturers and distributors of motor ve-
hicles, parts and components and automo-
tive electronics will present its off er to this 
specialized group of people . In addition, 
all interested parties will be able to see the 
comprehensive equipment garages and 
diagnostic centers. Manufacturers will pre-
sent alarms and locks, supplies, car accesso-
ries, materials for maintenance and care, as 
well as an off er for the fans of tuning.

Among the exhibitors will be also pre-
sent trade associations like Association of 
Automotive Technology , Polish Chamber of 
Motor Vehicle Inspection Station and Asso-
ciation Automotive Parts Manufacturers. 

The May celebration 
of automotive industry

In less than six months Poznan will 
become polish capital of the automotive 
industry. That much time separates us 
from the next edition of the Automotive 
Technology Fair TTM 2011, which will be 
held on 12-15 May 2011 (this is a new 
date for the fair). Their topics will include 
vehicle diagnostics, auto repair shop, car 
wash, and vulcanization.

TTM 2011 is Poland’s largest Automotive 
Technology Fair. Initially event planned for 
three days was extended to four. Extension 
was approved based on feedback from 
exhibitors and professionals, for which an 
additional market day is an excellent op-
portunity to enhance their products and 
brands and more business meetings, which 
in the near future could lead to long-term 
cooperation.

In order to create a fully dedicated busi-
ness meeting, the upcoming edition of the 
show has been disconnected from Motor 

GasShow 2011
11-12.03.2011 EXPO XXI, Warsaw, Poland

car dealers, gas installations, designers and 
suppliers of LPG stations, a companies invo-
lved in storage and transport of LPG manu-
facturers and distributors of equipment for 
LPG, LNG and CNG - regulators, cookers and 
other appliances, cylinders and other pro-
ducers, as well as tanks will present its off ers. 
An important group of exhibitors are com-
panies supplying and equipping garages.

The success of the last edition of the 
event and the positive feedback from the 
participants confi rmed the need for this 
type of an annual meeting of the industry. 
So next GasShow 2011 will be even bigger, 
with numerous accompanying events, and 
its preparation will be accompanied by in-
tensive public information campaign and 
advertising.

More: 
robert.lapinski@ecp-communications.pl

ber of vehicles powered by this fuel - for the 
moment we have over 2.5 million cars on 
LPG on polish roads.

In a natural way Poland is a place for 
Europe’s largest event for that industry. The 
huge, stable market and geographic posi-
tion makes Poland the most visited by indu-
stry representatives from around the world, 
including Italy, Turkey, Holland, Germany, 
Czech Republic, Slovakia, Lithuania, Ukraine, 
Russia, Hungary, Slovenia, Croatia, Serbia, 
Albania, USA, as well as countries in South 
America and Asia.

GasShow confi rmed its position as the 
best in the country and one of the world’s 
most important trade events addressed to 
that sector. It’s expected that during the fair 
in March 2011 all the leading Polish and Eu-
ropean producers and distributors of auto-
motive LPG, CNG and LNG, with the original 

Polish LPG market is one of the largest 
markets in Europe, with annual consump-
tion of around 2.5 million tonnes. The lar-
gest share of sales is a petrol - about 75% 
of the whole market, just over 15% - the cy-
linders, 10% - tank installations. At the same 
time, our country is the European leader in 
consumption of LPG, as well as in the num-


